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Applicable Excerpts from the Reference Manual for Tradition (Chapter 3) a5 5283 It
ROOF 1. Acceptable roofing materials include clay tiles, architectural shingles and standing seam metal roofing. = 3 % g 5 i
BEYOND A. Building Massing: 2. Roof slopes are to be a minimum of 7:12 and a maximum of 10:12. T 390w c 8
a. The building is a single story structure. 3. Traditional sloped roofs with overhangs are an encouraged architectural feature for commercial 9 g- > 8 g g R
2 buildings. Overhanging eaves should extend no less than three feet past the supporting wall to provide © © > % 5 9= 6
B. Building Height shading and protection from the Florida environment. 1S T v o 5 é‘:
22'-8" a. Buildings should be composed of simple volumes, primarily two to eight stories tall, with either flat or 4. Boxed eaves or gutters are required to protect the sidewalk from rain run-off. -+ c % ° 8 s s
i 7 i — == —Q sloped roofs. 5. Parapet walls are required to feature three dimensional cornice treatments and should be composed of _C L - “E" £t g 3
T T.0. PARAPET masonry materials. Parapet walls should be a minimum of five feet high and not to exceed 15% of the E g o o 2 a £
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[ ] - 1. Facade Design: _ ) ) ) any mechanical penthouses. The inner face of parapet walls should not be seen from the street.  — S T _UC-‘ L7
— 1 - 20'-0 a. Facades should be articulated to reduce the massive scale and impersonal appearances of large retail | - % 05T = <
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< J ‘ Commercial facades sustain a great deal of abuse during the life cycle of the building. Use of extremely The awning must be designed for all applicable wind and seismic loads. O %3 a E 5 8 % E
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- = e — — — — ] 2. Back and Side Facades: way which will enhance or emphasize hierarchical spaces such as the main entrances and porticos of
|; ‘ All facades visible from adjoining properties, streets, open spaces, or interior parking lots are required to the building.
H i contribute to the architectural character and quality of the community. The characteristics, materials and 3. The color of the fabric awnings should complement the building's color scheme. (_5 <O T g
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To heighten the street space experience, storefronts should be designed using a range of architectural when designing a new awning or canopy. '9 (45} LN ®
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SIGN CODE REGULATION

155.06 - General Sign Regulations 2 Secondary Facade (East Elevation):

- EAST ELEVATION

SCALE: 3/16" = 1'-0" Tenant signs attached to a building Business Frontage: 90'-0"
Additional Frontage Over 20 Feet: 70'-0"
(2) Allowable sign is as follows:

70 x 1.5 = 105 Sq. Ft.
(a) Less than 10,000 Square Foot Building: 32 + 105 = 137 Allowable Square Feet Signage Area
Thirty two (32) square feet plus one and one half

Total Signage Area Shown: 36 Square Feet

2

12 (1.5) square feet for each additional linear foot of
w 5 business frontage over twenty (20) feet and not to Secondary Facade (West Elevation):
5 METAL exceed a maximum of two hundred (200) square Business Frontage: 90'-0" )
ROOFING feet. Additional Frontage Over 20 Feet: 70'-0" <
70 x 1.5 = 105 Sq. Ft. <
H H 22'-8" Primary Facade (North Elevation): 32 + 105 = 137 Allowable Square Feet Signage Area S g
= ——— —— —— — d - - - - - - - - - = - = EEAWQ Business Frontage: 65'-0" 5z
JA ; /% Additional Frontage Over 20 Feet: 45'-0" Total Signage Area Shown: 36 Square Feet f 55
2 I l an 45 x 1.5 = 67.5 Sq. Ft. -
| - | | “T0 ﬁ@ 32 + 67.5 = 99.5 Allowable Square Feet Signage Area %
\ . \ o Total Signage Area Shown: 97 Square Feet
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Canvas Awnings .
Decorative Watertable
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6 30" g D SMOOTH T.0. STOREFRONT A. Peaked Roof Forms : 1 FIELD: SOFTER TAN SW6141
STUCCO B. Windows _

C. Light Fixtures |:| ACCENT: PURE WHITE SW7005

1 IMPACT Y D. Cornices at Walls & Parapets ] ACCENT: WORLDLY GRAY SW7043
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0'-0" 4 Decorative Stucco Articulation
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NON-REFLECTIVE METAL ROOFING COLOR

AWNINGS: WONDROUS BLUE SW6807
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8 90'-0" GENERAL NOTES: 3. Paint all surfaces of all materials including
90'-8" (BUILDING OVERALL) 1. Refer to official exterior color palette i;ebci:\r:czl conduits, j-boxes and f.e.

samples from the manufacturer. They are . i
. . 4. Provide field samples of each color for
shown herein for purely representation A
approval prior to full buy-out and

4 - WEST ELEVATION purposes only. installation.

Prep surfaces before application according
SCALE: 3/16" = 1'-0"
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to paint supplier recommendations.
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